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The Downtown Sheridan Association was commissioned to create this document.
The enclosed guidelines are defined by the National Trust for Historic Preservation and 
designed to assist current and future property owners to improve their commercial property. If you 
are planning new constructionor making modifications to existing property, please contact the 
Downtown Sheridan Association office prior to application for a copy of the Design Guidelines. { }
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The city was named after General Philip Sheridan, Union cavalry leader in the American Civil War.
The city is also only a short distance away from the site of the Battle of Little Bighorn, in which 
General Custer was killed.

Like most towns in the western United States, Sheridan’s early industries included cattle ranching, 
logging, coal mining, railroading, agriculture, and small factories including a flour mill, brewery, and 
sugar beet refinery. Residents today find employment in many fields including nearby coal mines, 
education, coal bed methane extraction, health care, retailing, banking, law firms, city, county, and 
state government, National Forest, home construction, and a large number of small businesses,
farming, and ranching.

DEMOGRAPHICS
• As of the census of 2010 there were 17,444 people, 7,680 households, and 4,296 families  
 residing in the city. 
• The median age in the city was 39.2 years.
• The gender makeup of the city was 49.6% male and 50.4% female.
• Sheridan was ranked number one by the True West Magazine in 2006 among the Top Western  
 Towns. It was ranked sixth in 2007. It is a vacation destination as well as a travel stop, due to  
 its proximity to Interstate 90 and U.S. Route 14.
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NATIONAL REGISTER OF HISTORIC PLACES
Ten sites in and near Sheridan are listed on the National Register of Historic Places.
To name a few:
• Trail End State Historic Site - 400 Clarendon Avenue - A mansion finished in 1913 that was  
 the home of John Benjamin Kendrick (1857–1933). Kendrick was a cattle rancher who served  
 as governor of Wyoming before being elected to three terms as a United States senator.  
 Trail End is now a state-operated museum and is known locally as the Kendrick Mansion.  
 Most of the contents of the museum are original to the Kendrick family. The mansion and 
 carriage house were designed by Glenn Charles McAlister, a self-taught architect from 
 Billings, Montana. The mansion’s carriage house, furthermore, was converted into a small 
 theater for the performing arts, dubbed The Carriage House Theater.
• Sheridan County Court House - 224 South Main Street. The architect was Glenn Charles 
 McAlister.
• Fort Mackenzie - 1898 Fort Road - Currently a hospital administered by the Veterans 
 Administration.
• The Historic Sheridan Inn (1893) - 856 Broadway Street - It has had a rich history of notable  
 guests. 
• Sheridan Main Street Historic District - Main Street from Burkitt to Mandel streets.
• Sheridan Railroad Historic District - 201-841 Broadway, 508-955 N. Gould
• Sheridan Flouring Mills, Inc. - 2161 Coffeen Avenue. The prominent smokestack is a United  
 States Geological Survey map reference station.
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The Main Street Approach advocates a return to 
community self-reliance, local empowerment, 
and the rebuilding of traditional commercial 
districts based on their unique assets: distinctive 
architecture, a pedestrian-friendly environment, 
personal service, local ownership, and a sense of 
community.

Main Street strives to make a difference in the 
lives of our residents by providing our 
community the opportunity to revitalize the 
commercial business district through economic 
development and historic preservation.

Main Street merchants, building owners, and 
local government officials will learn how to 
promote our downtown business district by; 
making their buildings look attractive and 
functional, marketing their goods and services, 
and attracting new customers and business 
while maintaining high levels of customer 
service.
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Sheridan...Main Street{ }
Design  Promotion Organization

Economic
 Restructuring

Improving downtown’s
image by enhancing its 
physical appearance.

Focus:
• Building Renovations 

• Physical Improvments 
– Streetscape 
– Banners 
– Signs 
– Ornamental Decora-
tion 

• Planning and Zoning 

• Parking and Transporta-
tion 

• Visual Merchandising 

• Graphics

     

Marketing downtown’s
unique characteristics to 
shoppers, investors, new 
businesses, tourists, and 
others.

Focus:
• Retail Sales 

– Cooperative 
– Cross-Retail 
– Niche 

• Special Events 
– Community Heritage 
– Special Holidays 
– Social Events 
– Image Building 

• Image 
– Advertising 
– Collateral Materials 
– Media Relations

Building consensus and 
cooperation among the 
groups that play roles in 
the downtown.

Focus:
• Partnerships 

• Volunteer  
Development 
– Recruit volunteers 
– Supervise volunteers 

• Communications 
– Promote the  
program 
– Reward good work 
– Write press releases 

• Funding 
– Raise money 
– Manage finances

Strengthening the existing 
economic base of   
downtown while  
diversifying it.

Focus:
• Business retention 

• Business recruitment 

• New economic uses 

• Financial incentives 

• Market information 
– Condition and 
identify growth 
– Monitor  
performance of  the 
district

2
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The Downtown Sheridan Association (DSA) is a Nationally certified Main Street 
Program. The DSA is a nonprofit membership organization that has been in 
existence since 1985. Our mission is to preserve and enhance Historic 
Downtown Sheridan to ensure future prosperity. DSA has been active in the 
Streetscape Master Plan, the Downtown Master Plan and the Downtown 
Sheridan Economic Development Strategy. DSA has recently created the 
Downtown Sheridan Business plan, including assessing the feasibility of a DDA 
in Sheridan.  A Downtown Development Authority (DDA) will allow the DSA to 
focus business and economic development efforts in downtown, creating an 
environment for leveraging public and private investment.

These Design Guidelines have been produced to assist the efforts of DSA, to 
plan for the future of the downtown while proteting the existing history and 
known assets. These guidelines will continue to evolve and be developed over 
time based on the needs and demands but most importantly these guidelines 
will be used to protect the interest of the downtown, the businesses 
represented and the community.
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Downtown Sheridan Association{2
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This map gives an overview of the Downtown Sheridan Association Business 
District. Please stop in the DSA Office to view a complete street map.
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o Chamber of Commerce
o City of Sheridan
o County of Sheridan
o Sheridan College Main Street
o Whitney Benefits
o WYDOT
o VOA
o Public Arts Committee
o Sheridan County Conservation District
o University of Wyoming
o Sheridan Travel and Tourism
o Sheridan County Museum
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Downtown Sheridan Association 
Main Street Partners{ }2
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Joanne Garnett-President
Bill Heide-Vice President
Jenny Loomis-Secretary
Chris Carroll-Treasurer
John Smith
Margaret Sare
Robby Smith
Jody Sauers
Steve Kuzara
Shannon Kuzara
Traci Ruskowsky
Peg Martin
Jay Martinsen
Andrew Newman
Karlynn Osthoff
Matt Parker
John Heath, City of Sheridan-Ex-Officio
Dixie Johnson, Chamber of Commerce - Ex-Officio
Jay Stender, Forward Sheridan-Ex-Officio
Stacie Coe – Executive Director
Bonnie Gregory – Project Manager
Beth Holsinger- Sheridan Public Arts Coordinator and 3rd Thursday Street Fest Chair
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Downtown Sheridan Association 
Board Members{ }2
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The National Trust for Historic Preservation (NTHP), a privately funded nonprofit 
organization, works to save America’s historic places. NTHP is the cause that inspires 
Americans to save the places where history happened. The cause that connects people 
to our diverse pasts, weaving a multi-cultural nation together. The cause that transforms 
communities from places where people live into places that people love. As the leading 
voice for preservation, NTHP is the cause for people saving places.
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National Trust for Historic Preservation{ }2
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Throughout the nation, communities are using the Main Street approach to revitalize 
their traditional commercial districts, whether they have officially designated Main 
Street programs or simply incorporate Main Street into existing economic 
development, historic preservation, city management, or urban and community 
planning programs. Whatever form a preservation-based revitalization initiative takes, 
the national network of coordinating and local Main Street programs provides action 
and support on all levels.

The National Movement
The success of the Main Street movement during the past 28 years lies in its wide 
network on three levels:  Hundreds of local, grassroots-based revitalization 
organizations; State, regional, and citywide coordinating programs that oversee 
local Main Street organizations; and The National Trust Main Street Center, which has 
guided the movement nationally. All of these organizations work together to create 
preservation-based commercial district revitalization. They support each other and the 
movement, creating a system to share information and successes, network 
professionally, pursue training opportunities, and promote the Main Street approach 
to revitalize downtowns and neighborhood commercial districts. Remarkably, while 
all of these organizations are completely separate entities, they work in partnership 
to achieve common goals. Because the responsibility for Main Street doesn’t rest with 
one entity, the movement has grown strong over the years.

M
A

IN
 S

T

9

National Main Street Program{ }2
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Wyoming Main Street is the state-level coordinating entity that promotes and 
manages the National Trust for Historic Preservation’s Main Street program within 
the state of Wyoming. Wyoming Main Street’s purpose is to assist Wyoming 
communities of various sizes and resource-levels with their downtown revitaliza-
tion efforts. Our key function is the coordination and delivery of technical services 
and volunteer-training to participating local programs.

The Downtown Sheridan Association (DSA) was one of the first Wyoming Main 
Street Certified programs in 1985. The DSA reapplied and became a Main Street 
Program again in 2009. The office currently has one full time Executive Director 
and two part time Project Managers. DSA has won many awards inlcuding a 
Comunity Hero Award for the 3rd Thursday Street Fest and an award from the 
Wyoming State Historical Society for the Historic Downtown Sheridan Walking 
Tour Brochure.
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Wyoming Main Street Program{ }2
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Museums in Sheridan include the Sheridan County Museum and King’s Saddlery 
Museum. The latter’s exhibits display Western leather work (especially saddles) and 
cover Western history.

The City of Sheridan maintains nine parks. Kendrick Park, at the corner of Badger and 
Beaver Streets, includes a children’s play area, an ice cream shop, a swimming pool, 
and a buffalo and elk conservatory.

The 3rd Thursday Street Festival is every third Thursday from June to September 
downtown on Main Street. The festival runs from 5 to 9 pm and includes music, food 
and shopping.

The Sheridan Farmers’ Market runs from July to September every year. It is held from 
5 to 7pm on Grinnell downtown.

Every summer in the second week of July, Sheridan hosts the WYO Rodeo. Rodeo 
Week events include a parade, the “Sneakers and Spurs” run, a rubber duck race on 
Big Goose Creek in Kendrick Park, a carnival at the fairgrounds, and a golf 
tournament at the country club. On the final day of Rodeo Week, a tailgate party and 
polo game are held in nearby Big Horn, Wyoming.
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Sheridan’s Downtown Attractions 
and Local Interests{ }3
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This document presents the design guidelines for preservation of historical property 
located in Sheridan, Wyoming within the Downtown Sheridan Association’s Business District. 
The basic principle promoted in these guidelines is the preservation of the historical 
character of the area through the renovation of structures located in the historical areas. 
Historic buildings cannot be replaced. Therefore, it is important to rehabilitate what is remaining.{ }

Design guidelines are standards to provide information when alterations are planned for 
existing structures, a new addition is added to an existing structure, or for the new construction 
of a building in the DSA designated area. These same guidelines provide a common basis for 
making decisions about changes that may affect the appearance of individual properties and the 
overall appearance of the area. 

These design guidelines are not restrictions created to halt all change or to return the district to 
a prior historical period or style. Rather, these guidelines are meant to serve as standards that 
can guide property owners in sound design, repair, rehabilitation and preservation practices to 
reinforce, enhance and protect the existing, historical character of the building and the city. 

Visual improvements to the historical buildings will increase overall economic success, improve 
the resale property value of the building, create community pride and preserve the ethnicity of 
the early residents of the area.

In addition to property owners, these guidelines will be of interest to builders, developers, 
real estate agents, interested citizens and architects. The Design Committee of the Downtown 
Sheridan Association will use these guidelines when evaluating the appropriateness of exterior 
changes to buildings and new construction proposed within the district. 
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The area enclosed in orange is the section of Sheridan designated for urban renewal. The enclosed 
guidelines are set to assist present and future property owners to improve their commercial property. 
If you are planning new construction or making modifications to existing property, please contact 
the DSA office prior to application for a building permit. The map below gives an overview of the 
DSA project area. Please stop in the DSA Office to view a map that shows complete street locations.{ }
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Steps to Follow in the Restoration of an 
Existing Historical Building or the 

Addition of a New Section to a Historical Building{ }
Step One is to understand the history of your building. 

It is recommended that before planning any changes, it is important to investigate the history 
of your building. This investigation should include the approximate date of original 
construction, the materials used in the original construction and the sequence of subsequent 
building alterations. Determine the style of architecture used in the initial construction. Sources 
for this information are the DSA Office at 121 South Main Street and the Sheridan Historical 
Museum at 850 Sibley Circle. The DSA has an extensive photo inventory of the buildings in the 
downtown area. Personnel from the DSA and Main Street Committees will be available for 
assistance. Previous owners of the building would also be an excellent resource of information. 

 If your building is listed on the National Register of Historic Places, you may be eligible to receive 
special grants for the rehabilitation of your building. The list of buildings that are on the National 
Register of Historic Places is located in the DSA Office.

14
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Steps to Follow in the Restoration of an 
Existing Historical Building or the 

Addition of a New Section to a Historical Building{ }
Step Two is to carefully read the enclosed guidelines. 

These are a collection of the best practices and design principles that will help you think about 
your renovation, improvements or possible new construction. They will help you maintain the 
historic integrity of the building. These have been prepared to assist owners or lease holders to 
understand the type of products that fit and do not fit with the history of your building. 
Questions and concerns can be directed to the members of the DSA Design Committee through 
the DSA Office at 121 South Main Street. There will be no charge for the assistance offered by the 
Design Committee members or the other members of the DSA Board.
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Steps to Follow in the Restoration of an 
Existing Historical Building or the 

Addition of a New Section to a Historical Building{ }
Step Three will be the specific planning of the rehabilitation 
to relate to the historical design of the building. 

Seek as much advice as possible in this planning stage. This should include any experts that are 
knowledgeable about the design of historical buildings.
The DSA, as part of the Main Street Program, is able to assist building owners in searches for tax 
credits, low interest loans and grants for preservation of historic buildings. Discuss this options 
with the DSA Executive Director.

Remember that all buildings must meet all codes and ordinances as determined by the City of 
Sheridan, Wyoming.

16
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Steps to Follow in the Construction
of a New Building

in a Historical Area{ }
Step One will be to determine and understand the 
architectural style of the buildings.

Understand the existing style located on either side of the proposed building and other 
buildings in the neighborhood in which the new construction will be built. Sources for this 
information are the DSA and the local museums. The DSA Office has an extensive photo 
inventory of the buildings in the downtown area. Personnel and volunteers from the DSA Office 
and Main Street Committees will be available for assistance. 

17

6

Downtown Sheridan Association 2013 1st Edition 307.672.8881



A
C

T
IO

N

Steps to Follow in the Construction
of a New Building

in a Historical Area{ }
Step Two is to carefully read the enclosed guidelines. 

Since your new building will be constructed amongst historic buildings, the design principles 
presented in the Facade Section will apply to new construction. The last section of the Design 
Guidelines titled “Basic Principles of Design” also presents important information.

18
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Steps to Follow in the Construction
of a New Building

in a Historical Area{ }
Step Three is the specific planning of the new building so it 
will blend into the existing neighborhood.

Consultation with experts in historic buildings will be helpful. This includes personnel from the 
Main Street Program. 

The DSA, as part of the Main Street Program, is able to assist builders in searches for tax credits, 
low interest loans and grants. Discuss this option with the DSA Executive Director.

Remember that all buildings must meet all codes and ordinances as determined by the City of 
Sheridan and be completely ADA compliant.
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•    Storefronts should maintain consistency  
     with historic character and improvements                                                            
     should be made to show the original style    
     and materials of the building when possible.

•    Storefronts should fit into the original   
     storefront opening.

•    Strive to achieve continuity among 
      neighboring storefronts.

•    Solid window frame color is recommended.

•    Improvements to storefronts and signage    
     must comply with zoning codes and signage       
     codes and satisfy permitting requirements.

•    The horizontal band located at the top of    
     a storefront is an appropriate location for 
      signage for the business.

21

•     Windows and doors should be consistent  
       in height and design to create a cohesive  
       appearance for the storefront.

•     Storefront windows should be clear of    
      excessive displays or signs and the interior     
      of the store visible to customers and 
      pedestrians from the outside.

•     Storefront windows or doors should never       
      be permanently blocked off.

•     Original materials should be used, 
      maintained, repaired and uncovered when    
       ever possible

•     Replacement materials should be matched     
       as closely as possible

•     Materials used should be of a high quality.  
      Good high quality materials include: stone,  
      brick, and terra cotta.

•     Easily maintained materials should be used.
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The storefront generally refers to the portion of the facade at street level which represents 
the business within. The building facade and the storefront have the most significant potential
to enhance the overall downtown district character. In addition to projecting an image 
of the business within, storefronts can reflect the image of the neighborhood. Attention to 
design, architectural details and maintenance are all ways to create an attractive 
storefront. Displays should add texture, color and visual activity to the pedestrian experience.{ }7
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Before and After

Beaver Creek Saloon, before renovations
Main Street, Sheridan Wyoming
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Beaver Creek Saloon, after renovations
Main Street, Sheridan Wyoming
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Primary entrances should be designed to enhance the overall building facade and storefront 
but should also keep in mind their practical uses. Doors should provide a clear point of access to 
the business while also upholding the design of the building. Entrances that incorporate large 
panels of glass or other transparent materials are beneficial as they allow more daylight into the
business space and also increase visibility inside and out while providing a higher sense of security.{ }8

•     Doors with large glass panel are 
       recommended.

•     Doors should be compatible with the over   
       all building character.

•     Recessed doorways provide many benefits      
      to the storefront such as: providing shelter      
      for customers in bad weather, helping to        
      clarify the entrance to the business and   
      giving space to outward swinging doors.

•     New store entrances must comply with   
      standards to be accessible to the physically       
      disabled.

•     Residential doors that are located on the     
      front of the building should be visually   
      separate from the storefront as to not create    
      confusion of its purpose.

•     Doorways should be clear of excessive 
      merchandise displays.
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Java Moon
Main Street, Sheridan Wyoming

Sanford’s Grub, Pub and Brewery
Main Street, Sheridan Wyoming
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On a storefront level, windows provide a visual connection and create an interest between the interior 
of a business and the pedestrian passing by. For this reason it is important that there is emphasis on the 
size and transparency of lower story windows. Upper floors windows should be of an appropriate size 
and relate to the architectural style of the building. Smaller, evenly spaced windows for upper floors are 
generally recommended.  Stores should make a special effort to change window displays during seasons 
or special occasions.  Businesses should keep storefront and displays clean and properly maintained{ }9

•     Transparent glass rather than tinted, textured or dark glass.

•     70% of window area must be uncovered.

•     Historic features i.e. decorative moldings, special glazing and frames should be preserved       
      when possible.

•     Deteriorated materials should be replaced with matching materials.

•     Window heights should be aligned and window size should be unified to create a consistent   
       look for the entire storefront.

Downtown Sheridan Association 2013 1st Edition 307.672.8881



Windows and Entries

1. Windows and doors are important features that convey the early style of a building. 

2. Storefront facades should mainly be windows. The size and the shape of the original windows 
should not be altered. 

3. Buildings with more than one story should have windows on the second story as well. These 
vertically placed windows contribute to the character of the building. Do not block them out or 
change their shape. Reopen any windows that might be blocked. If windows have been replaced 
with smaller or other windows not fitting to the building consider replacing them with windows 
suitable to the character of the building.
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This is a good example of a restored building maintaining its historic character through the doors 
and windows.



4. Windows and entries should be framed through the use of contrasting colors, accent 
materials, styles or surface projections.

5. Aluminum framing is not considered compatible with the historical features of the 
downtown area.

6. Recessed entries are preferred.   

7. Use clear glazing, glass block or stained glass. Colored or mirrored glazing is not 
considered historically correct.

8. Transoms, the upper-glass band of traditional store fronts, should be preserved and not 
covered or blocked out in any way. If the transom has been altered, try to restore it.

9. Recessed entries are the acceptable style for most building in Sheridan. Avoid altering 
the entry as it contributes to the integrity and interest of the building. If the entry has been 
altered, try to restore it to its original condition.

10. If a kick plate is present under the windows, do not alter it, but restore it to its original 
condition. 

27
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Window Signs

1. Window signs may be applied directly to the inside surface of a window as a vinyl or screen printed 
application.

2. It may include a branded logo, thematic message or tag line.

3. Hours of operation and credit card logos may be placed directly to the inside surface of a glass 
entrance door.

4. The size and placement of any window signs must follow the guidelines illustrated in the drawing. 
Lettering should be no more than fifteen inches tall.

5. The view of the interior of the building should not be compromised by the window sign. The interior 
of the building should be visible through the graphics to create a welcoming atmosphere and 
discourage criminal activity. Privacy can be created through the use of plants or small partitions.

This is a good example of appropriate lettering 
in the restored window transom. 
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Signage should provide information that is simple, visually appealing and legible.  Size and location 
should not compete with or obscuring the architecture of the building. In general, the number of signs 
on a facade should be kept to the minimum necessary to effectively communicate the messages being 
conveyed. Signage should be unique to this community rather than being generic or understated, and 
the signage should focus on advertising the local businesses, not national product brand names or logos.{ }

•    Signs should be sized and placed to reinforce the  
      architectural elements of the façade.

•    Signage should be creative and legible and be  
      iconic, graphic oriented or three dimensional.

•    Signs should be placed in a clear, well-defined  
     area or wall space.

•    Remove all old sign materials that are not in use.

•    Durable, quality materials such as MDO plywood,  
      metal, or molded letters should always be used.

•    Projecting signs/blade signs hung perpendicular    
      to the sidewalk and scaled for pedestrian use:
      must be at least 10 feet above ground level and      
      project no more than 6 feet from the building.

•    Window graphics should be used to provide 
     information for the business such as hours of
     operation or services offered.

•    Historic signs should be restored if they are a 
     contribution to the character of the storefront.

•    Back-lit, reverse channel letters should be used   
     when possible.

•     Signs should not be flood-lighted. Small, shielded          
       light sources are encouraged.

•     Signs should contain simple information only, 
       (too much information can be confusing and
       distracting).

•     Primary signage should avoid advertising 
      national brands or logos and instead focus on     
      the particular business.

•     A projecting sign must be attached to the    
       building at a right angle, have no more than
       two faces, and can project no more than 6         
       feet from the building. The bottom of the       
       sign must be at least 10 feet from the ground     
       level and the top may not extend more than     
       any of the following: 25 feet above grade, the     
       top of the sills of the first level of windows    
       above the first story, or the lowest point of  
       the roof.

•    Window signs should cover no more than 30%  
     of the available window area.

10
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Signs and Displays

Business signs are among the most prominent visual elements downtown and are an integral part of 
doing business. Signs provide the individual business with identification, give information about the 
products sold, reflect the image of the business and assist customers in locating the store. Historically, 
signs used were simple. They varied in design and location but most were painted panels with simple 
lettering styles.  The signs on the historic buildings did not have any lighting.

New signs should be developed with the overall purpose of the building. They should enhance the 
individual building as well as the entire block in which they are located. Signs must comply with all the 
Sheridan’s City sign codes and sign ordinances. The 
message on the sign should inform the customer 
what the business offers to them. Studies show that 
seven words are the maximum number that 
passersby can easily understand.

Downtown Sheridan Association 2013 1st Edition 307.672.8881



31

S
IG

N
A

G
E

Sign Size

1. The sign should be appropriate to the architecture of the building in proportion, materials, shape 
and color. The building should frame the sign rather than the sign frame the building. Consider the 
entire building front as part of an overall sign. The sign should not dominate the building’s facade. 

2. The sign should not cover or hide any architectural features.

3. Signs should be mounted within existing architectural features. Use signs that reinforce the 
horizontal lines of moldings and transoms. 

4. Signs should not be located on the roof.

5. Coordinate the placement of the sign according to the placement of the signs on the adjacent 
buildings. Placing a sign higher or lower than adjacent buildings creates visual confusion.

10
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Sign Materials

1. A sign should be in the character with the material, color and detail of the building

2. Durable, high-quality materials should be employed, compatible with the design and materials of 
the building.

3. Carved or dimensional wood signs are strongly recommended. 

4. Plastic materials are not recommended. Some plastic may be employed, if used in combination with 
higher quality materials, or as part of individual internally lit letters or symbols. Plastic does not weath-
er well in this dry climate.

5. Live plants potted around the base of a sign are 
recommended to enhance the sign and the image of the 
business.

6. Signs should be made by a trusted, professional sign 
company. Homemade signs will not be effective in attracting 
customers to your business. Temporary banners should not 
be used as permanent signs.

10
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Sign Colors

1. Signs should employ materials, colors and typefaces that complement the primary architectural style 
and coordinate with the color of the building. Original building color schemes and/or designs should 
be used as a guide for the new signage.

2. Signs utilizing raised, colored lettering against a dark background are encouraged.

3.  Colors should add interest, but not compete with the architecture of the building. The Porter His-
torical Palette will provide colors compatible with the historical features of the downtown. Avoid wild, 
trendy colors that have nothing to do with the building. Stop at the DSA Office for an approved color 
palette.

10
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Sign Lettering

1. The lettering should not exceed 15 inches in height 
for a typical wall-mounted sign and window signs. 
Taller letters may be considered, for wall signs only, on 
a larger surface area. The lettering should fill no more 
than 60% of the sign surface.

2. Block lettering is the easiest to read and best 
conveys the message. 

3. Cursive lettering is also difficult to read and is 
discouraged in most cases. Cursive letters may be 
considered in some window signs.

Proofreading is very important!
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Sign Illumination

1. Directly illuminated signs should be from a series of gooseneck or similar shielded, extended arm 
fixtures, which direct light to the facade and are compatible with the design of the building.

2. Flashing and moving lights are discouraged. They are out of place in the pedestrian scaled 
downtown and produce visual clutter.    

3. A warm light, similar to day light, is recommended.

4. Internally lit signs are not recommended.

5. Appropriately placed and appropriately sized neon signs are acceptable. To avoid breakage, they 
should be placed inside the building and project the message through the window to the passing 
pedestrians.

The above picture shows use of gooseneck lighting.  It is also a good example of a 
properly placed and sized wall sign.
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The pictures show use of gooseneck lighting.
These fixtures are also good examples of properly 

placed and sized wall signs.
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Wall Signs

1. Wall signs are located near the primary entrance of a retail storefront and are flush 
mounted.

2. Signs should be well integrated with the existing or proposed building architectural 
features. 

3. A sign and sign lettering should appear to be in scale with the facade and compatible with 
the architectural features of the building.

4. In most cases, the wall sign should be placed above the windows. However, it should not be 
located above second story windows.

5. The maximum height of a wall sign should be seven feet. The maximum square footage is 
0.5 square feet for every linear foot of frontage.  Sign depth must not exceed six inches. 

Permissible Sign Types{ }
WALL SIGNS

Wall signs are located near 
the primary entrance of a 

retail storefront and are flush 
mounted.
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 The wall signs on these businesses are good examples of 
interesting letter styles that are easy to read.
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PROJECTING SIGN
A sign that is attached to a building but 
extends beyond the building structure.
 
Regulators often set a predetermined 
distance that a sign must extend beyond a 
building for it to be considered a projecting 
sign. A decorating awning is and example of a 
projecting sign. Also referred to as blade sign. Projecting or Hanging Signs

1. Projecting signs may hang from a canopy frame or incorporated with an 
ornamental bracket secured to a storefront wall. 

2. All projecting signs on one street should be hung at the same height. 

3. The maximum size for a hanging sign is twelve square feet. The bottom of 
the sign may not hang below seven feet from the sidewalk. The sign and /or 
the bracket may not exceed five feet from the building facade.
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These pictures illustrate a few of many choices 

in styles of projecting signs.
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SANDWICH BOARDS
Two connected signboards that stand in an a 
frame used in front of a store on the sidewalk to 
bear some advertisement, notice, exhortation, 
or the like.

Sandwich Boards

1. Double-sided sandwich boards may be located directly in front of a 
storefront, within 10 feet of the primary storefront entrance. 

2. They may include a branded logo, themed graphics, tag line, 
products/services list and menu items (for restaurants and food service 
retailers)

3. Sandwich boards should be limited to 15 square feet and placed to 
maintain clear passageway.
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Awnings with a traditional design and appearance are encouraged as facade elements when they serve to 
protect pedestrians from the sun and rain, provide a secondary location for signage, add color and interest to 
building storefronts and facades, and add emphasis to the exterior design, display windows and doorways.{ }11
•    Awnings that are a traditional shape with either  
     a solid valance or no valance and open ends are     
     encouraged.

•    Awnings can be a utilized to protect pedestrians,
     customers and displays from sun and rain.

•    Awnings on a building with multiple storefronts
     should be consistent in location and size.

•    Canvas awnings with metal frames are encouraged.

•     Under-awning lights that illuminate the sidewalk
      and storefront are encouraged.

The awnings fit well between the 
transon windows and store windows.
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Lighting has two purposes: illuminating the business and discouraging crime. Lighting creates a 
feeling of security for the passerby and is an important factor in a commercial setting. A variety of 
light sources and locations should be considered in carrying out storefront renovations. Sign lights, 
display window light, architectural lighting, and general area lighting is encouraged to advertise
the business, highlight building features, and to illuminate dark corners of the property or street. In 
some cases, where general street lighting is sufficient, a storefront may require minimal illumination.{ }12
•    Indirect lighting is encouraged.

•    General interior lighting of display areas helps prevent break-ins by allowing both police and
     passersby to see the activity inside a store.

•    The scale and style of light fixtures should be in keeping with the storefront’s design.

•    Decorative fixtures such as sconces and general building lighting will accent a storefront and 
     enhance a building’s architectural details.

•    Lighting should attract attention to signs, store information, or building details, but not to itself.

•    Supplementary security lighting such as floodlights should be hidden or shielded to avoid glare.

Note: Certain types of sign lights such as neon lights and dynamic lights are regulated. Refer to neighborhood district regulations for specific requirements of 
an area.
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Color is a very important ingredient for enlivening and enhancing the downtown environment. 
A building’s color should accentuate and harmonize with its architecture, as well as complement 
surrounding structures. However, the paint color should be chosen with great care. The Porter 
Historical Color Palette enclosed with this document has historically correct colors for the downtown 
historical district. Colors chosen (regardless of the paint company) should match the colors in this palette.{ }13

1. Use a color scheme that is compatible with the existing built environment. A building’s color should 
not compete for attention with neighboring buildings. 

2. On a single building, limit the number of colors used to three. Typically, three colors are sufficient to 
create a successful façade. One color is used for the base color, two colors for the trim, and all three in 
colors that relate to each other.  

3. Major trim color defines decorative elements of the building, uniting the upper facade and 
storefront. This includes the building cornice, window frame, sills and hoods, store front frame, 
columns and bulkheads. 

4. The minor trim color, in richer or deeper hues should be used to accent door and window trim and 
other, small architectural details. 

5. Vivid and bright colors are discouraged as they are not historically correct. Bright, obtrusive colors 
do not compliment historical buildings.

6. Wherever possible, street-facing façades should consist of unadorned materials such as brick, stone, 
stucco, and wood shingles. Masonry materials, including brick, terra cotta and stone, should be left 
unpainted.

7. The paint used on the building does not have to be purchased from a store that sells Porter Paint. 
However, the colors chosen to be used should match a color swatch found in the Porter Historical 
Paint Palette.

The green building with grey and while trim illustrates the 
good use of three colors. The sign, however, leaves the
customer guessing as to what is sold in the business.
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General Design Principles{ }14
Keep it Simple.

An individual building should have a simple, unified 
design that serves as a frame for the windows that 
display goods or reveal services offered inside. If the 
design and its colors are too “wild,” they will detract 
from merchandising; and if they are too plain, they 
will not draw enough attention. You must establish a 
balance that is visually pleasing. The standards that 
follow will help you find that balance. 

Relate to Traditional Buildings in the Area.

There is strength in numbers. As more and more 
buildings are invested in, they will improve the 
overall image of downtown as a pleasant place to do 
business. This is especially true when similar design 
concepts are applied throughout downtown, 
because a sense of visual continuity results. You can 
help contribute to the visual continuity of downtown 
while also developing a design that meets your own 
needs. These standards give general principles that 
allow room for individual solutions; but, at the same 
time, if each owner applies them to their buildings, 
the overall image will appear coordinated.

45

This is a good example of construction of new 
buildings in an historical district.
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General Design Principles{ }
Use the Entire Building Front as Your Image.

Coordinate upper and lower floors into a single 
design concept, even if the upper floors are not a 
part of the ground-floor business. This can serve the 
“attention getting” function and can be much more 
effective than a large sign. 

Develop a Clear Presentation to the Street. 

A single, clear design concept that avoids clutter and 
forcefully directs the customer’s eye where you want 
it to go is important. Your design scheme should 
easily lead the viewer’s attention to displays of 
goods, views of activities inside and ultimately to the 
business entrance. 

46

The business on this street shows consistent roof alignment. 
However, the front of the historic building is covered with a vivid, 

colored material. This does not enhance the historic nature or 
beauty of the building. The two center windows on the second story 
have been altered and do match the original left and right windows. 
The windows have been changed and an off white material covers 

the brick on the lower level. Restoration and replacement 
materials should be as exact as possible to the original materials of 

the building. 

The brick on this hotel has been painted with vivid 
colors. Painting brick is discouraged as paint does 
not adhere well to brick. Paint requires constant 
upkeep due to the harsh climate of this area. The 

vivid colors change the historic nature of this 
unique, historic building. 

The historical elements of this facade are ready for 
restoration. 
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General Design Principles{ }
If the building is an older “traditional” 
building, respect its earlier character.

Many of the structures downtown has historic value, 
even many of those that have experienced some 
later alterations. It is important to consider the sig-
nificance of basic forms, materials and details when 
planning improvements. Preservation of Sheridan’s 
heritage is important to its sense of community and 
its economic development.

Building Sizes and Proportions

Building height should be comparable to adjacent 
structures (e.g. a one-story building would not be 
appropriate in a block of two-, three-, and four-story 
buildings). A distinct cornice should be defined 
by using at least one of the following elements: a 
horizontal projection or series of projections from 
the plane of the wall surface, a contrasting change 
in color, and a change in pattern or texture from 
the wall surface. A storefront cornice comparable to 
adjacent structures should be established.  The size 
and proportion of window and door openings of a 
building should be similar to those on surrounding 
facades.

47
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{ }Glossary of Architectural Terms

Arch – A structure built to support the weight above an opening consisting of wedge-shaped stones or 
bricks called voussoirs (voo-swar), put together to make a curved bridge which spans the opening. 
  
Awning – A projection above a window or doorway which provides shade inside a building or  for the 
street below. 
  
Balcony – A projection from an upper story window or door surrounded by a railing. 
  
Balconet – A false balcony constructed with a low railing, usually outside a window. 
  
Baluster – The vertical, and supporting, members of a stair railing. 
  
Bannister – The horizontal member of a stair railing which you touch with your hands. 
    
Bay Window – A window that projects from the building with at least three sections. 
  
Bracket – A projection from a wall or an eave to support weight or to look like it supports weight 
  
Bulkhead – A wall built to hold back something such as water or soil. 
  
Buttress – A stone or brick structure which supports a very high wall which may be loaded with a heavy 
superstructure.  A flying buttress resists outward pressure and is separate from a wall but connected to it 
by an arch. 

Canopy – A roofed structure constructed of fabric or other material placed so as to extend outward 
from a building providing a protective shield for doors, windows, and other openings, supported by the 
building and supports extended to the ground directly under the canopy or cantilevered from the 
building. 
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Capital – Top part of a column or pilaster.  See “column”. 
  
Casement – A window that opens on side hinges. 
    
Column – A slender upright structure, generally consisting of a cylindrical shaft, a base, and a capital; 
pillar.  It is usually a supporting or ornamental member in a building.  Columns can include three types 
of capitals:  Doric (simple), Ionic (in-curving scrolls), and Corinthian (bell shaped with decorative leaves). 
  
Coping – The top layer of a masonry wall usually sloped to carry off water. 
  

Cornice – The projection at the top of a wall.  The top cap or molding of a wall when it serves as a 
crowning member.  
  
Cupola – A small dome or similar structure on a roof. 
  
Date stone – A stone or metal feature on a building which shows the date of construction.  Often date 
stones depict the original name of the building. 
  
Dentil – Molding characterized by small square blocks, like teeth. 
  
Domed Roof – A curved roof formed by a series of rounded arches on a round or many-sided base. 
  
Egg and Dart – A type of molding in which an egg shape alternates with a dart shape. 
  
Eaves – The part of a roof that projects beyond the wall that supports it. 
  
Elevation – A mechanically accurate, “head-on” drawing of a face of a building or object, without any 
allowance for the effect of the laws of perspective.   
  
Entablature – The top part of the building carried by the columns.  The entablature consists of the 
cornice (top), the frieze (middle), and the architrave (bottom). 
  
Eyebrow Window – An eyebrow-shaped arched window, which often allows light in small dark spaces; 
an early skylight. 
  
Façade – Front or principal face and exterior walls of a building, any side of a building that faces a street 
or other open space. 
  
False Front – A front wall which extends beyond the sidewalls of a building to create a more imposing 
façade. 
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Fanlight – A semi-circular window over a door or larger window, often with radiating bars or sashes 
arranged like a fan. 
    
Filet – A small molding, usually rectangular, which looks like a narrow band and separates other 
ornaments or moldings. 
  
Finial – An ornament at the top of a tower, gable, or end of a structure which finishes the visual line. 
  
Fish Scale – U-shaped wooden siding which resembles the scales on a fish. 

Flashing  - Sheets of metal or other material used to weatherproof joints formed where exterior surfaces, 
as a roof and a wall, meet at an angle.
  
Fluted Column – Long, rounded grooves vertically surrounding a column. 
  
Foliated Stone – A decoration which looks like leaves. 
  
Fretwork – An ornamental pattern with complicated interlacing parts. 
  
Frame – A window component.  See “window parts”. 
  
Frieze – Any plain or decorative band, or board, on the top of a wall immediately below the cornice.  This 
is sometimes decorated with ornamentation.  
  
Gable – A roof shaped like an upside-down V; the triangular wall enclosed by the sloping ends of a 
ridged roof.   
  
Gargoyle – An ornament, usually a fanciful carved animal or fantasy creature which projects from a 
building especially a gutter or downspout.  The word comes from French for gargle and describes the 
sound of water in a downspout. 
  
Gingerbread – Fancy carvings and woodwork, often on a porch. 

Keystone – The wedge-shaped stone at the highest point of an arch that locks the others in place. 
  
Kick plate – The horizontal element or assembly at the base of a storefront parallel to a public walkway.  
The kick plate provides a transition between the ground and storefront glazing area. 

Lancet Window – A window with a pointed arch typically found in Gothic architecture.
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Lintel – A heavy horizontal beam of wood or stone over an opening of a door or window to support the 
weight above it.  
  
Mansard Roof – Named for the French architect, Francois Mansard, a roof with two slopes on each of 
four sides.  The lower slope is steeper than the one above it.  
  
Masonry – The stone or brick parts of a building or other structure. 
  
Molding – A decorative band or strip of material with a constant profile or section designed to cast 
interesting shadows.  It is generally used in cornices and as trim around window and door openings.  
  
Modillions – Ornamental block or bracket placed under a projecting cornice. 
  
Ocular Window – A round window, shaped like an eye.  Also called an oculus. 
  
Oriel Window – A bay window which does not touch the ground, and often has a finial below the 
windows. 
  
Parapet – A low wall or railing often used around a balcony or along the edge of a roof. 
  
Pediment – A triangular section framed by a horizontal molding on its base and two sloping molding on 
each of its sides.  Usually used as a crowning member for doors, windows, and mantles. 
  
Pier – The part of a wall between windows or other openings.  The term is also used sometimes to refer 
to a reinforcing part built out from the surface of a wall; a buttress. 
  
Pilaster – A support or pier treated architecturally as a column, with a base, shaft, and capital that is 
attached to a wall surface. 

Portico – A covered entrance to a large building; a covered walkway, often leading to the main entrance 
of a building, that consists of a roof supported by pillars. 
  
Projecting Signs – Signs that hang perpendicular to the storefront from a canopy frame or are 
incorporated with an ornamental metal bracket secured to the storefront wall. 
  
Quatrefoil – A circular design made up of four converging arcs. 
  
Queen Anne Lights – Individual panes of square glass, sometimes colorful, which form a border of a 
window. 

Downtown Sheridan Association 2013 1st Edition 307.672.8881



Queen Anne – A building style with a variety of textures, irregularity of plan, aymmetrical massing of 
building shapes, and exposed structural members. 
  
Quoins (koin) – A stone block used to form and outer corner of a wall, especially when it is different 
in size or material, from the other blocks or bricks in the wall.  Used for both structural and decorative 
purposes. 
  
Rosette – A carved or painted ornament resembling the open flower of a rose. 
  
Rusticated Stone – Large blocks of masonry that are left with a rough surface, beveled, with deep joints 
between them; rough textured stone. 
  
Sash – A frame holding the glass panes of a window or door. 
  
Shed Type Awnings – Awnings placed at an angle that shed rain water, debris, etc. 
  
Sill – The lowest horizontal member in a frame or opening for a window or door.  Also, the lowest 
horizontal member in a framed wall or partition. 

Soffit – The underside of a structural part, as of a beam, arch, roof overhang, etc. 
  
Stepped Brickwork – Ornamental brick pattern that looks like small steps. 
  
Stile – A vertical piece in a panel or frame, as of a door or window. 
  
Storefront – The street level façade of a commercial building, usually having display windows and 
consisting of three vertical levels:  (1) bulkheads, (2) display windows, and (3) transom or sign area.  
See “tripartite design”. 

Terra Cotta - An earthenware product that is usually brown-red when unglazed, is used for pottery, 
sculpture and decorative elements on buildings.

Transom Signs – Signs within the transom area above the shop windows but below upper-floor 
windows and which are contained within the building framework of columns and other architectural 
trim.  

Transom Window – A small window or series of panes above a door or above a casement or double 
hung window. 

Tripartite Design – On traditional commercial buildings, a “three part” design consisting of three vertical 
levels: (1)  storefront.  (2)  upper floors or parapet area, and (3)  cornice.  See “storefront”. 
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Turret – A small tower that projects from a wall or corner of a large building such as a castle. 
  
Voussoirs  (voo-swar) - The stones in an arch including spring stones and keystones. 
  
Window Parts – The moving units of a window are knows as sashes and move within the fixed frame.  
The sash may consist of one large pane of glass or may be subdivided into smaller pane by thin 
members called muntins or glazing bars.  Sometimes in nineteenth-century houses windows are 
arranged side by side and divided by heavy vertical wood members called mullions. 
  
Window Surround – The decorations which completely surround a window. 
  
Witch’s Cap – A conical shaped roof, usually on a tower. 
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